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Message from the President 
2021 was quite the year! The turf industry has been impacted by economic and market conditions related 
to the pandemic, as well as the changing political environment. On a positive note, sales remained strong 
throughout the year. Increased demand has created shortages of grass in some markets and supported 
healthy pricing. In every industry, consumers are becoming more digitally focused and thoroughly 
spending time researching products before making a purchase. The customer experience is increasingly 
important as digital-based, real-time communication is essential to a successful sales transaction. Our 
industry is competing for final mile delivery of goods in an environment where trucking and freight are 
in short supply and upward pressure is being put on shipping costs. As the cost of fuel and the cost of 
general production increase, the average selling price of turfgrass must also rise for farms to remain 
profitable. On top of all these factors, consumers are becoming more focused on making purchasing 
decisions that are sensitive to the environment. Everyone wants products for their landscape that have 
reasonable requirements related to water usage and chemical management.

How will farms meet the challenges of these shifting conditions? The team at Sod Solutions believes that 
our industry must embrace new technologies to be well-positioned for the future. In the coming year, 
Sod Solutions will be releasing a variety of improved turfgrass cultivars in cooperation with land-grant 
universities. These universities have invested years of research and analysis in identifying new varieties 
that will be outstanding performers in the landscape. These new grasses will require less water, chemical 
inputs and mowing. Our territory managers will be working with farms to ensure that we are licensing 
the right cultivars for the usage needs of every region in the United States. The Software Technology 
team at Sod Solutions will be offering software solutions to improve order management, customer 
communication and truck routing for maximum sales efficiency. Our team can also assist in opening 
online sales and marketing channels to reach consumers in the digital space.

If there’s one message we could send to sod producers, it would be, “We hear you and are here for you.” 
Sod Solutions is committed to helping your business improve now and prepare for the short and  
long-term future. The turfgrass industry is in a state of extreme flux and growers who prepare and 
adapt now will be more successful and profitable. Sod Solutions is confident that future success and 
profitability for the turf industry from a grower’s perspective will depend on incorporating technology 
along with proven, sustainable low-input grasses. Sod Solutions has been heavily investing in both of 
these initiatives. 2022 will be a pivotal year of introduction for these products. Stay tuned for details as 
we look forward to serving you.  

Tobey Wagner
Sod Solutions  
President 
twagner@sodsolutions.com
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One Company, Four Business Units
By Drew Wagner

Sod Solutions is turfgrass development, licensing and promotion to most who know us, 
but there is much more that we offer our partners across software, sales, marketing 
and education. In 2022 we are introducing four separate divisions of our company 
to better define and provide clarity to our customers and staff of our capabilities 
and services. Turfgrass licensing will always be a core tenet of our business, but the 
digitization of the world has created multiple opportunities in software technology, 
marketing, education and sales that we believe will help propel both our business and 
yours to greater success. Our four new units are outlined below:

Software Technology 
This business unit provides the sales and support of fee-based software solutions for 
both internal use and sale to industry partners through products that include MARS, 
Turf Logistics, Area Calculator and SatQuote. The Turf Logistics management system 
is the engine that drives all the software solutions within this business unit. Turf 
Logistics also powers ClickSod eCommerce-driven websites that allow for industry 
participants to sell sod and other products online. 

Sod Homeowners
This business unit’s primary function is to fulfill online sales of sod, plug trays and 
landscape products to homeowners via eCommerce, to provide exceptional customer 
service and to equip homeowners with the knowledge and products to have an 
excellent home lawn experience. Delivering regular content and related products to 
residential homeowners through SodSolutions.com and Sod University, our weekly 
newsletter and blog.

Sod Professionals
Sod Solutions Pro provides specification consulting, sales and project management for 
commercial projects in partnership with farms, distributors and installers. The team 
aids general contractors, specifiers and architects in selecting and sourcing the best 
grass cultivar for end-to-end solutions for golf, sports and commercial construction.

Turfgrass Licensing 
Turfgrass Licensing is Sod Solution’s core business. Our team works with research 
universities to develop improved turfgrass varieties and partners with key sod 
producers and their customers to build and promote strong, lasting brands. 

Business Unit 
Contact Info

https://sodsolutions.com/
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Lobo™ Zoysiagrass
The name ‘Lobo’ for experimental cultivar XZ 
14069 was announced in November at the 
2021 North Carolina Sod Producers Association 
(NCSPA) Field Day in Raleigh, NC. Dr. Susana 
Milla-Lewis showed off her first turfgrass release 
from North Carolina State University’s Turfgrass 
Breeding and Genetics program, which began 
in 2009. Lobo is a mid-fine textured zoysia 
variety that was sought and selected for its low 
maintenance capabilities. In addition to being a 
top performer in the 2018 NTEP low-input trial, 
Lobo displayed the ability to thrive with little to no 
inputs in roadside trials conducted by the North 
Carolina Department of Transportation in 2018 & 
2019. Also, Lobo delivered the highest cumulative 
turf performance index among 30 entries in the 
2018-2020 Low input trial by the USGA. Lobo 
will offer superior performance with reduced 
inputs from end-users; less mowing, fertilizing 

and watering. A group of sod producers in the 
NCSPA along with Sod Solutions helped fund 
the research of this grass through a cooperative 
called Turf Research North Carolina. Expect to 
see Lobo being expanded on farms across North 
Carolina and the surrounding region this year, 
with limited commercial availability in 2023.

XSA 11377
This will be the second release from North 
Carolina State University’s Turfgrass Breeding and 
Genetics program. XSA 11377 is a St. Augustine 
bred for its cold tolerance. Following in the 
footsteps of long-standing, cold-tolerant cultivar 
Raleigh St. Augustine from NC State, XSA 11377 
adds a number of improvements. It has been 
under evaluation since 2012 and was selected 
because of its aggressiveness, drought tolerance 
and superior sod strength in combination 
with turf quality. Additionally, while the line is 
comparable to Raleigh in terms of winterkill, it 
possesses a better pest tolerance package. 

Research With Committed Land-Grant Universities is 
Bearing Fruit

Working with committed land-grant university turfgrass research programs will bear fruit in a 
major way in 2022. Most of the time a new turfgrass variety release comes about every few years. 
But the stars are aligning in 2022, marking the culmination of years of research and development 

for many university research programs. Sod Solutions will be part of the release of six new 
turfgrass varieties to different regions and sectors of the country. Below is a brief overview of 

what’s in the pipeline for this year.

NEW RELEASES 2022

Lobo™ Zoysiagrass at the NCSPA Fall Field Day on  
Nov. 10, 2021
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Cobalt™ Hybrid St. Augustine
This is a St. Augustine variety that has the Lonestar 
State buzzing. This progeny from the Texas A&M 
AgriLife Research program and breeder Dr. Ambika 
Chandra was developed through embryo rescue 
technology. Funding for this research was provided 
by a group of Texas sod producers known as the 
SARG (St. Augustine Research Group) and Texas 
A&M. Cobalt™ Hybrid St. Augustine (Dalsa 1618) is 
an interploid hybrid and features excellent drought 
resistance, very good shade tolerance, is tolerant 
of disease, has a good establishment rate and is 
winter hardy. This selection has an excellent visual 
quality with a dark green genetic color and a wide 
leaf blade and stolon.  

Celebration Hybrid™ Bermudagrass
Celebration Hybrid (MSB 1017) is the first release 
from the Celebration X research line from 
Mississippi State’s Turfgrass Breeding Program 
where longstanding industry-standard Celebration 
Bermudagrass was crossed with other bermuda 
lines. Celebration Hybrid has very good cold 
tolerance, features a dark green genetic color and 
has excellent blocking ability and density.

Celebration Dwarf™ Bermudagrass
Another release from the Celebration X program, 
Celebration Dwarf (MSB 1050) is a finer (dwarf) 
selection that is fast-growing, has outstanding 
winter color and is also dark green in appearance. 
This grass may be able to be cut all the way down 
to greens height making this a true tee-to-green 
variety for golf.

 
Celebration Plus™ Bermudagrass
From the Celebration X program as well, 
Celebration Plus (MSB 1080) has a more 
Celebration-like color (distinctly blue-green). It 
is very fast-growing and features very few seed 
heads. This grass really stands out in plots with 
other varieties. Unlike Celebration Dwarf and 
Hybrid, Celebration Plus will be officially released 
in 2023.

These varieties are being propagated now by 
growers that have licensed or contributed to 
their research. Licensing opportunities will be 
open in 2022. For more information, reach out 
to Christian Broucqsault at  
christian@sodsolutions.com.

NEW RELEASES 2022

christian@sodsolutions.com
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Behind the Curtain at Modern Turf: Hank Kerfoot
By Cecilia Brown

Hank Kerfoot comes from a golf-rich family 
background. His father, who is 87 years old, is an 
accomplished golfer that went to Wake Forest and 
played golf with Arnold Palmer. Kerfoot grew up 
as a caddy for his dad at their local country club in 
Arlington, VA.

“I just grew up around golf grass. I started mowing 
lawns when I was 12 and started caddying when 
I was 12. I started working on a golf course when 
I was 15 and just always have had a little bit of a 
green thumb,” Kerfoot said.

He said he barely graduated high school, let alone 
with a diploma and spent several years after 
graduating trying his hand in different careers. 
From cooking to installing computer cables in old 
buildings in Washington, D.C. to working on golf 
courses, Kerfoot was looking for the right fit.

“I just kept coming back to golf courses,” he said. 
He decided to take community college classes so 
universities would consider accepting him and 
ended up going to what at the time was called Lake 
City Community College in Lake City, Florida.

He said to even be enrolled at Lake City when he 
applied, there was a requirement you’d worked on 
a golf course for at least a year. “So, you couldn’t 
just graduate high school and decide you wanted 
to go into turfgrass, you had to have experience.” 
Kerfoot appreciated the fact that they shared and 
applied the knowledge from their experiences 
working on golf courses in the classroom and into 
real life.

He started the three-year program for the 
Associate of Science Degree in Golf Operations 
when he was 23 years old. At that time, Kerfoot 
had a lot of experience working on cool-season 
grasses in Virginia, Maryland and the  
Washington, D.C. area.

“By then I’d also worked as a bellman in the Florida 
Keys at the Ocean Reef Club. I’d had a little taste of 
the South and had decided that I felt like there was 

more golf for more days of the year the further 
south you went and more opportunities,”  
Kerfoot said. “I figured if I went to a Southern 
school and I had Northern experience then I could 
go anywhere.”

Kerfoot completed internships at TPC Avenel in 
the D.C. area and at TPC Prestancia in Sarasota, 
Florida. He worked at TPC Sawgrass all through 
college. His first job out of college was in 
Bermuda working as the assistant golf course 
superintendent at Port Royal Golf Course for  
three years. Next, he moved to Charlotte where  
he was the superintendent at Carmel Country Club 
for four years.

Then, Kerfoot got involved in building golf courses. 
He helped build Firethorne Country Club in 
Charlotte and rebuilt Smoky Mountains Golf Club 
in Whittier, N.C. He got involved with a company 
that was going to buy, build and manage golf 
courses in the Carolinas. As they were looking for 
projects, the company sent Kerfoot to Puerto Rico 
to put a sod farm in for a client there.

“To back up to when I was a golf course 
superintendent; I was always fascinated with new 

Kerfoot with son Henry at Augusta National

PRODUCER PROFILE
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grasses. I would find them, I would plant them, 
I would try to kill them- which I’m apparently 
successful at. But I would just try to learn about it 
because it’s just my thing,” Kerfoot said. Kerfoot 
worked as an assistant superintendent and 
superintendent for almost nine years altogether 
between his various jobs with Port Royal and 
Carmel Country Club. 

Sod Farming
As he was working on the course in Puerto Rico, 
Kerfoot started thinking about what was next  
for him in his career. He and his wife, Mary,  
started looking at some new opportunities, like 
maybe owning a mom-and-pop golf course in 
Myrtle Beach.

Kerfoot said he loved being a golf course 
superintendent but thought sod farming would be 
intriguing because he could use all his knowledge 
and contacts to help him as he started off. Also, he 
and his wife were starting their family at that time, 
so he was excited about switching to a job that 
allowed him more time spent with them instead 
of traveling for work. The Kerfoots have three 
children who are all young adults now: Henry, 
Sarah and Libby.

“We decided to look for some flat land in central 
South Carolina that had access to water and an 

interstate. We found the Rembert farm, our first 
farm and bought it in February 2000,” he shared. 
After a few years, they realized they needed more 
land. At that time Kerfoot was able to find another 
farm 10 miles down the road which he purchased.

Turfgrass Producers International
In his early days as a sod farmer, Kerfoot became 
involved with Randy Graff, founder of Graff’s Turf 
Farm in Colorado, who discussed raising the prices 
of sod. Then, he recalled attending his first South 
Carolina Sod Producers meeting around that same 
time and hearing that they hadn’t raised the prices 
of sod in almost 20 years.

“I almost threw up because my business plan  
didn’t show that. As I became more involved, 
I ended up becoming the president of South 
Carolina Sod Producers and led it for almost  
10 years straight,” he said.

Kerfoot said he was outspoken and enjoyed 
being involved. At his first Turfgrass Producers 
International (TPI) meeting, they tried to recruit 
him onto the board, but he felt like it was too 
early for him to contribute. Plus, he had three 
young children at the time and was getting his sod 
business up and running.

About ten years ago members started to recruit 
Kerfoot again to join TPI’s board. Now, he’s  
served on the executive committee, as president 
and as past president of the organization. He 
served as President of TPI for the February 2020 
TPI conference in Orlando, Florida and his term 
was through the COVID-19 pandemic. His time 
on the board will end at the TPI conference in 
February 2022.

PRODUCER PROFILE

Hank Kerfoot
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“It’s been a very enriching, very valuable process. 
One, to be able to contribute to the greater good 
of the sod-producing community but then also 
the personal payback and what you get through, 
meeting regularly with other industry leaders 
throughout the world, particularly in the US but 
Canada and internationally as well,” Kerfoot said.

He explained that serving on the board allowed 
him to broaden his horizons and enjoy being 
in a group whose goal is to make sod farmers 
comfortable sharing information with each other.

“That’s the magic of TPI. We, as the board, always 
say if we can just get them to come to one annual 
conference and let them see, smell, touch, feel 
and be around the camaraderie and the actual 
education you get from other people. For me, in 
my background with turfgrass that’s been from 
day one,” he said. 

Golf Specialization
Kerfoot was very involved in theater in both high 
school and college. He said when you look at 

professional golf tournaments, part of the appeal 
to him was the stage. The PGA Tour to him was 
like a great drama.

“It’s impromptu and that you don’t know the 
outcome. It’s great theater, especially if you love 
the game and I have a deep love for the game (of 
golf),” he shared.

Being able to be outside and not in an office with 
four walls and being able to interact with people 
is something Kerfoot is very thankful for. His 
experience caddying and working on different 
golf courses allowed him to learn what that 
atmosphere was like. 

At Modern Turf, the core four employees (Hank, 
Randy Allen, Buddy Smith and B.J. Haunert) are 
all former golf course superintendents and a few 
other guys on staff worked on courses in the  
past as well.

“You gotta have someone that can walk the walk 
and talk the talk on a golf course, in my opinion, 
to be able to go out there and have credibility. You 
need that when talking with them about fertility, 
chemicals and plants and benefits and all that. 
And not just for the golf course superintendent, 
but when you’re out there planting them it’s like 
Christmas Day for these clubs when they are 
getting new greens. Golf is about greens, no 
matter what anybody tells you it comes down to 
the greens,” he said.

Research
Modern Turf is very innovative on the research side 
of the industry. Currently Modern is partnering 
with Sod Solutions on the Celebration X study, an 
ultra-fine zoysia program and Lobo™ Zoysiagrass 
from NC State. Kerfoot believes allowing a harder 
look at a grass variety before it goes to production 
will help avoid issues in the future.

“To get out in front of it and take a little bit of 
ownership of the research and to get into it will 
hopefully yield us some reward at the end.”

To learn more about Modern Turf, visit  
modernturf.com.

PRODUCER PROFILE

Kerfoot leading TPI

https://modernturf.com/
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By Cecilia Brown

Thomas Turfgrass is a longtime sod producer and 
installation business in Wharton, Texas. The sod 
company prides itself on its family operation and 
pleasing customers throughout the entire process 
of purchasing new grass.

Emory Thomas is the owner of Thomas Turfgrass, 
managing the operations of four sod farms 
spanning the area around Wharton, Austin County 
and Bastrop County. In high-seasons, they have 
roughly 70 employees and in the low-season, they 
have somewhere around 40. He complimented his 
employees’ positive attitude towards work and said 
it is what makes running a sod farm and business 
so rewarding.

“It’s a good way to make a living. The fact that I 
can work with my family and that we have a great 
team to work with,” Emory said. “It’s just my happy 
place out on the farm growing grass and solving 
problems. It’s a dream come true.”

History
Emory’s father, Emory Augustus (E.A.) Thomas Jr. 
started the sod business back in 1969 after one of 
the family’s lifelong friends in the area convinced 
E.A. and Emory’s grandfather it was a good way to 
make a living.

The Thomas family had been involved in the dairy 
industry for years, but Emory said when Lake 
Granbury, a reservoir in North Texas, was created 
it took away most of their grazing land for their 
cows. The Thomas family planted turfgrass on 
what remained of their land and this began their 
sod farming operation.

“I liked it a whole lot better than the dairy business 
and there seemed to be more opportunity in the 
sod business. I really enjoyed it. To be honest, it 
was and is a lot of work but it’s very rewarding in 
my opinion,” he said.

Emory was in junior high when his dad started 
the company, Thomas Brothers Grass. He said 
he saw it then the same way as he does now, an 
opportunity for him to work together with his 
family. Emory and his three brothers worked 
together with their dad to help run the sod 
business. In 1990, their dad sold the business and 
signed a noncompete agreement.

In 2002 Emory and his wife, Sandy Thomas, started 
Thomas Turfgrass as a sod installation company. 
Emory explained he saw this as a new opportunity 
for him to work with Sandy, Seth his son and Traci 
his daughter. At the time, Seth was in high school 
and Traci was in college at Baylor University.

When Traci graduated college, she began looking 
for a job. Thomas Turfgrass had plenty of positions 
available and she became involved with the 
wholesale store near San Antonio as their sales 
associate covering San Antonio and Austin.

Thomas Turfgrass: “Living the Dream”

PRODUCER PROFILE

Emory Thomas
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Since then, her role has changed and Traci is 
heavily involved in the company’s marketing, 
handles their H-2A Visa program and coordinates 
their health insurance plans.

Seth joined the company when he graduated  
from Texas A&M. Emory said that he was pleased 
that both of his children decided to join the  
family business.

“That’s what makes it fun to me, we have our 
differences from time to time, but we seem to 
be able to iron those out and it works really well. 
Basically, I’m living the dream,” Emory said.

Both Traci and Seth have three children each. 
Emory said that he and Sandy love their six 
grandchildren, consisting of four boys and two 
girls. Their families live on farms in Bastrop and 
Austin counties, making it only an hour’s drive in 
either direction to visit.

Industry Changes
Over the years, one of the greatest differences 
Emory has observed in the sod industry is 
mechanization. He recalls harvesting in high 
school when they used a sod cutter they would 
walk behind. They would push the rolls of sod up 
by hand and stack them onto trailers. He even 

remembers when they finally bought a forklift to 
stack pallets of sod. Emory said he is appreciative 
of these mechanical changes over time.

Emory also complimented computer software that 
has made their bookkeeping systems much more 
efficient and faster.

“We also have better chemicals and safer 
chemicals than they did back in the 1970s and 
that’s very important,” he said.

He estimates 90% of the grass Thomas Turfgrass 
produces is grown on sand-based soil which is 
what sports field architects specify for projects.

Sod Installation
Thomas Turfgrass produces, installs and maintains 
sod products. With seven installation crews, Emory 
said this responsibility just went along naturally as 
a part of their sod business.

“Most of our competitors do not install grass at 
all. It’s a real benefit for us and brings a lot more 
business our way. We think our crews do a better 
job of installing than anybody else does anyway, so 
we highly encourage that,” he said.

Thomas Turfgrass has completed several high-
profile sod installations and many small projects. 
Emory said no matter the size of the project, their 
goals are to make sure their customers are happy 
and that they resolve any issues quickly.

In 2020, Thomas Turfgrass’s Celebration® 
Bermudagrass was installed at LSU’s Tiger 
Stadium. Emory said this was a high-profile project 
that they enjoyed completing. He joked it would 
have been a lot better if they’d repeated their 
national football championship and is hopeful it 
will happen next season.

Thomas Turfgrass also installed its Latitude 36® 
Bermudagrass at Texas A&M’s Kyle Field. Emory 
said since they had a good season in 2020, they 
were proud to see their grass played on at this 
stadium.

A few years ago, Thomas Turfgrass produced and 
installed the grass for the Cotton Bowl in Dallas. 

Seth Thomas holding a slab of Latitude 36

PRODUCER PROFILEPRODUCER PROFILE
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They also furnished and installed Latitude 36 at 
the Amarillo Sod Poodles minor league baseball 
field and the BBVA Compass Stadium professional 
soccer arena in Houston, TX.

Thomas Turfgrass is a sod farm that aspires to be 
a part of its community. The business has donated 
several athletic fields near the farm.

“We donated entire fields and we installed the 
grass for both private and public schools. We’ve 
done a lot of repair work for baseball and athletic 
fields for little leagues, schools and town leagues 
that don’t need a full replacement, but infield and 
portions of the field replaced,” Emory shared.

Thomas Turfgrass also provides partial 
scholarships to people who otherwise wouldn’t 
have an opportunity to go to college. “We look for 
people that we can actually help in the community 
and that always comes back to help us in the long 
run,” Emory said.

Future
Emory said the future of Thomas Turfgrass is 
dependent on the political climate. “I’ll be a little 
boastful about our state. We’re very fortunate to 
live in Texas,” he said.

Emory said they plan for Thomas Turfgrass to 
double in size within the next 10 years. He explains 
they are happy at the size they are at right now 
but will continue to grow at a steady pace while 
improving what they have.

“We always give God the credit for everything 
that we’ve done. He’s the reason. He’s given us 
the ability and the wherewithal to do it. God has 
blessed us with a great team and of course a family 
operation and I am very happy with that and very 
thankful,” he concluded.

Thomas Turfgrass grows several Sod Solutions 
proprietary turfgrass varieties and are using  
Turf Logistics™ to sell online. To learn more  
about Thomas Turfgrass, visit  
thomasturfgrass.com.

Sandy and Emory Thomas at Kyle Field

Sod Solutions Executive Director of Research, Roberto Gurgel, with Seth Thomas pictured at Texas A&M

PRODUCER PROFILE

https://thomasturfgrass.com/
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From Peru to North Carolina State University:  
The Journey of Dr. Susana Milla-Lewis
By Cecilia Brown

Dr. Susana Milla-Lewis, a professor and university 
faculty scholar of turfgrass breeding at North 
Carolina State University (NCSU) has a very 
impressive and interesting life story. Born and 
raised in Lima, the capital of Peru, she now runs 
one of the best up-and-coming turfgrass programs 
in the nation.

 
 
Her attention to nature and green space started 
at a young age and has only grown. Milla-Lewis 
remembers as a kid, Lima was a big city where it 
didn’t rain very often. “So, it’s kind of gray and the 
only places where you have great green spaces are 
in public parks. It’s not like North Carolina where 
everything is green,” she said.

Moving to the United States was in the cards for 
Milla-Lewis for some time. “Both of my brothers 
came to the U.S. pursuing higher education so I 
kind of had that model to follow.”

She recalls being 12 years old when her brother 
Marcos left Peru to get his Ph.D. and deciding she 
wanted to go to the U.S. too to get a Master’s and 
Ph.D. degrees. With this goal in mind, she finished 
her undergraduate degree in four years rather 
than the normal five years it takes in Peru. After 
graduation, she did a research internship at the 
International Potato Center, a world organization 
that has research centers distributed around the 
world. “I knew if I did an internship there that those 
references were going to weigh more towards my 
graduate applications,” she explained.

After that, she applied to get into the master’s 
program at NC State and was accepted. It was 
officially her time to leave Peru. In 1996, she 
packed her entire life into two suitcases to move to 
the United States. 

“I’m not gonna lie. I missed my family, my friends, 
the food and so many things but this was the 
dream that I had pursued and that was coming 
true. I made a mental promise with myself that I 
was going to push forward,” she said.

New to the Wolfpack
Upon arriving at NCSU, she started to pursue 
her Master’s Degree in Tobacco Breeding and 
graduated in 1998. Then in 2003, she earned her 
Ph.D. in Peanut Breeding from NCSU. Milla-Lewis 
worked in this field for about five years before 
delving into building a new turfgrass breeding 
program at NCSU. When NC State opened a 
position in turfgrass breeding in 2008, they were 
looking for someone who could build a program 
from the ground up.

At the time she applied, her husband, Dr. Ramsey 
Lewis, was an assistant professor at NC State. 
They began having conversations about what it’d 
be like for them both to be assistant professors if 
she got the job. Milla-Lewis said not only did she 
have to consider the tenure process she’d have to 
undergo as a new professor, but her daughter was 

INDUSTRY PROFILE

Dr. Susana Milla-Lewis with her husband Ramsey Lewis 
and their daughters, Sienna and Adrianna, in May 2021
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also only a year and a half old at the time. She and 
her husband spent some time debating how they 
would manage family life while both working at the 
university and decided they should go for it.

But, Milla-Lewis said she still didn’t know much 
about turfgrass so she started doing her homework. 
“I spent two months talking to anybody who would 
talk to me. I talked to a lot of turf faculty, called 
industry breeders out west, went to visit sod farms, 
and I drove out east to meet with our extension 
specialist there. My main goal was to try to learn 
more about the turfgrass industry but also to find 
out the niches or needs that weren’t being met and 
find where a breeding program could fit in the big 
scheme of things. I really did my homework and I 
got the job and the rest is history,” she said.

Milla-Lewis started in the program as the Assistant 
Professor in Turfgrass Breeding and Genetics. 
Now, she and Ramsey have two daughters, Sienna 
who is 14 and Adrianna who is 10.

Turfgrass Career
Milla-Lewis said she loves working with multiple 
turfgrass species as there is never a dull moment, 
they are always working on something new. Since 
they work with warm and cool-season grasses, her 
program stays busy year-round. One day they’re 

seeding a new trial and the next they’re putting 
grass to sleep and there is always something going 
on at the greenhouse or in growth chambers.

Milla-Lewis describes her research as trying 
to develop varieties of grasses that are better 
adapted to specific conditions in North Carolina. 
“We look at hundreds of new grasses, throw 
as many environmental stresses as possible at 
them, and then select those that survive better. 
Ultimately, the goal is to develop grasses that 
perform better with lower inputs so that they are 
easier and cheaper to grow for both producers  
and consumers.”

Her position at NC State is 85% research and 15% 
teaching. She teaches the undergraduate Plant 
Genetics course every spring, which is designed 
primarily for agronomy and horticultural science 
students. She leads the breeding program while 
teaching this course, and for the remainder of the 
year she is only focused on research.

 
The busiest time of the year is typically as the 
spring semester ends and Milla-Lewis has to 
determine what research trials they’re going to 
plant. “Planting season is crazy busy, but it is the 
most exciting time of the year. You get to put new 
grasses on the ground and see how they perform. 
The excitement of identifying a new promising line 
or seeing one of your favorite lines outperforming 
standard cultivars is hard to describe.”

Dr. Susana Milla-Lewis

INDUSTRY PROFILE

Milla-Lewis and team’s greenhouse party in February 
2020
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Milla-Lewis enjoys the fact that no two days are 
the same in her role at NCSU. “The day-to-day 
of a breeding program is varied depending on 
what month it is. We go from the field, to the 
greenhouse, to lab work, to data analysis. Plant 
breeding encompasses many different aspects. 
When I recruit students or talk to people about 
plant breeding, I tell them that variety is what I love 
the most about my job.”

Overcoming Cancer
Nearly eight years ago, in her third year at the 
turfgrass program, Milla-Lewis was diagnosed with 
breast cancer. Now, in remission and taking on 
her life to the utmost fullest, she shared what that 
experience was like.

“Everything is good now but a cancer diagnosis 
is not something you leave behind, you live with 
that for the rest of your life because you’re always 
thinking it could come back,” she said.

 
Milla-Lewis explained cancer taught her that she 
will never know what is going to happen next, but 
she can reflect on the fact she’s fortunate to have 
had the last seven and a half years. “When I was 
diagnosed, my youngest daughter was a year and 
a half old and it was really hard to think that she 
might not get to know her mom. And that’s one of 
the things I always think about now. I have had the 

last seven and a half years with her and she knows 
me. No matter what, she knows me and that’s 
good. I’m very thankful for that.”

She recalled when she was first diagnosed and 
realized how bad the cancer was, the nurse started 
explaining all of her appointments she’d need 
to schedule, from scans to getting a port put in, 
etc. Milla-Lewis reached in her purse for her cell 
phone and said let me check my calendar. But the 
nurse took her phone away and told her nothing 
else mattered anymore. “I had an epiphany. 
That moment has given me more perspective in 
life than you would ever imagine. I used to be a 
panicky person running from one thing to another 
and I learned at that moment that nothing is 
that important. Anytime I panic about missing 
something nowadays, I say, ‘you know what? It’s 
okay. The world will continue turning if you cannot 
go or if you have to reschedule or if you miss 
something. It’s okay.’”

Environmental Stewardship
Over the past few years, one of the things  
Milla-Lewis has witnessed change is the 
environmental stewardship associated with 
turfgrasses. When she started interviewing and 
learning about the industry more in 2008 she 
realized this for the first time. She drove around 
Raleigh through subdivisions and observed what 
grass species were in different yards and observed 
a lot of cool-season grasses, primarily tall fescue. 
But as she started in the program and began 
researching warm-season grasses, several people 
questioned what exactly she was thinking. Her 
explanation was that weather and climates are 
changing dramatically.

“So, if the temperatures are changing, it’s going to 
be hotter and it’s going to be drier, then we need 
to be more conscious about what grasses we 
promote for specific areas.”

In the research realm, she’s working more on 
drought-tolerant varieties that require less water 
to stay alive. “Water is only going to become more 
scarce and is going to be a very sought-after 
commodity. So we as an industry need to start 
focusing more on grasses that use less water.”

Dr. Milla-Lewis at the 2013 NCSU Field Day during her 
battle with cancer
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New Cultivars and Collaborations
Milla-Lewis shared that although there already 
are many commercially available grasses on the 
market today, the environment keeps changing 
and we have to react to it. “Temperatures are 
going up, we’re having more droughts in different 
areas and we’re having more unstable winters 
with temperatures going up and down which kills 
grasses. Also, the customer is changing. The  
new generations are looking at property and  
lawns in new ways. Cities are growing and 
developing differently.”

She explained as the turfgrass industry adapts 
to new needs that are popping up, they have to 
develop turfgrasses that will better suit those needs.

Lobo™ Zoysiagrass
After years of research and hard work, Milla-Lewis 
announced the name of NSCU’s new low-input, 
low-maintenance zoysiagrass release on Nov. 10 at 
the 2021 North Carolina Sod Producers Association 
Fall Field Day. She explained she’s known Lobo™ 
Zoysiagrass was a very special grass long before 
the official name release.

“We were very excited about how aggressive this 
grass was from the get-go on roadside trials. But, 
when the USGA research came into play and we 
put it on the west coast in California and Arizona 
and it was retaining color really well, then we got 

way more excited,” she said. “When we started 
expanding it on sod farms, that was awesome. 
When you have experienced sod farmers like 
Chris Jones (Neuse River Turf) saying ‘This grass is 
so resilient, I can’t wait to have 100 acres of it”, or 
Hank Kerfoot (Modern Turf) telling you ‘I love this 
grass, I’m going to put it in at my house’… That was 
really special.”

If she had to pick one word to describe Lobo 
Zoysiagrass, she would call it ‘adaptive’ because 
she said you can mold it into what you want it to 
be. Based on trials, if a homeowner doesn’t want to 
irrigate, mow it often or fertilize it, Lobo will retain 
color and aggressively cover the ground. Also, if 
a homeowner wants a beautiful lawn and puts 
maintenance into it, it will become dense and lush. 
Participating sod farms are steadily increasing the 
production of this new variety.

“I think it’s going to cover different niches in  
the industry and that is really interesting,”  
Milla-Lewis shared.

Seeding NCSU’s first fescue nursery at Sandhills in October 2009
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Erin Wilder’s Long and Winding Road to the  
Sod Industry
By Florida Turf Digest’s Editor-in-Chief, MJ Plaster

Florida Turfgrass Association’s (FTGA) Past 
President, Erin Wilder, grew up in Monticello, 
Florida, and is a seventh-generation agricultural 
family. “As a child, I spent weekends and summers 
on my grandparents’ farm, pitching in where they 
would let me. In 1987, my father diversified our 
row crop and cattle operation, adding sod to our 
family farm, now known as Boyd Sod Farm in 
Monticello,” she said.

 
Today they still manage over 2000 acres, consisting 
of row crops, sod and timber managed by her 
uncle. Erin said her parents, Hines and Janegale 
Boyd, still operate a portion of the farm with her 
brother, raising Iberian pigs. When Erin was 21, she 
officially worked at the family sod farm for a time.

Erin’s route to the turfgrass industry wasn’t linear. 
“I always wanted to work with children, so I studied 
psychology in college at Florida State University,” 
she said.

Getting Into Turfgrass
While at the university, she had her first 
introduction to agriculture on a professional level 
while working in public relations for the Florida 
Watermelon Association.

After college, Erin went to Washington, D.C., where 
she interned for Florida Senator Bill Nelson. Then 
it was back to Florida to work on her master’s 
degree; this time, she took a different detour—in 
the direction of the sod industry. She came full 
circle, landing at home to work on the family 
farm in sales and marketing. Erin is a sales and 
marketing natural, and she found her niche. In the 
first year, she increased sales by 109%. While she 
was setting monster sales records, she was also 
working for the Boys Club and the Girls Club, on 
alternating days, fulfilling her dream of working 
with children.

That’s when her uncle asked her to manage the 
entire sod operation, which she did until she 
decided at age 24 to spread her wings and strike 
out on her own. She had decided that she wanted 
children and would need a life with a little more 
flexibility and a better work-life balance, but she 
didn’t want to walk away from sod.

“At the time, I was on the Florida Sod Growers’ 
Coop Board, and I mentioned to the board 
members that I was looking to break into the 
industry outside of the family farm. It was 
suggested I speak with Tobey Wagner, president 
of Sod Solutions Inc.” While managing Boyd 
Sod Farm, Erin had licensed to grow Palmetto® 
St. Augustine and EMPIRE® Zoysia. Growing 
proprietary grasses was nothing new to her family; 
her father was the first to license to grow El Toro 
Zoysia in the south after its release in 1986.

Erin joined Sod Solutions in 2006. While working 
there, she became a class VII graduate of the 
Wedgworth Leadership Program. That’s where 
you’ll find her today, wearing multiple hats—
marketing, education, management, etc.

TEAM PROFILE

2015 FTGA Conference with former Florida Ag 
Commissioner, Adam Putnam
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Erin’s Contributions to FTGA
The year 2003 was a big year for Erin. Fresh out 
of college, she joined FTGA, took some marketing 
courses, and went to work full time. Before joining 
the FTGA board in 2011, Erin ran FTGA’s Young 
Professionals. At the time, there was a large influx 
of under-40 members, and Erin was instrumental 
in integrating those members into the industry 
and association culture. She served a year as FTGA 
president, starting in 2013. In addition, she has 
twice served as guest editor for the fall sod issues 
of Florida Turf Digest.

 
While you may think that all of the above 
contributed to Erin’s career in the turfgrass 
industry, it did, but there’s a secret to her career 
launch. Erin’s sod genes run deep. She said, “My 
great, great uncle, Ed Finlayson, was a county 
agent and the individual who brought (Pensacola) 
bahiagrass back to the state of Florida to feed the 
cattle. This was a big pivot in the bahia world. He 
was long-time president of Florida Farm Bureau, 
and during his tenure, the headquarters was built 
in Gainesville, Florida.

 
Today, Erin has her hands full professionally 
and personally. In addition to her career 
responsibilities, board committees and community 
involvement, she and her commercial real estate 
attorney husband, Bedford, are raising two 
beautiful children, ages two and five. They live  
in Tallahassee.

The Florida Turfgrass Association (FTGA) is a 
membership organization that provides strong 
leadership to the turfgrass industry in Florida. For 
more information visit ftga.org.

Erin as FTGA President, opening the 2013 Conference  
and Tradeshow

TEAM PROFILE

Erin with her husband Bedford and their children,  
David and Harry

https://www.ftga.org/
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Innovation® Zoysia Checks All the Boxes

For a new turfgrass to succeed in the marketplace, three things are required of the grass:

1. It must provide a production advantage to the sod farm.
2. It must offer improved characteristics to the landscape professional and the end-user.
3. It must be grown by a network of sod farms with excellent quality and service.

Innovation® Zoysia checks all three boxes and is meeting great success with sod producers, 
with installation crews and landscapers and with end-users. The below videos capture some  
of the overall success.

      For the Sod Producer
Sod Producers have observed in Innovation 
considerably quicker regrowth from ribbons when 
compared to Emerald. This translates into shorter 
residency on the farm, increased turns and 
greater profit per acre.

Developed as an improvement to longtime-
standard Meyer zoysia, Innovation has also 
gone on to exhibit favorable characteristics 
when compared to other commercially available 
cultivars grown and sold in the transition zone, 
including Zorro, Zeon and EMPIRE. Specifically, 
Innovation retains fall color longer and exhibits 
earlier spring green-up than all of the above 
cultivars. This extended sales window also 
contributes to greater profit per acre.

Compared to Meyer, Innovation is finer bladed, 
has greater leaf density and consistently ranks 

higher in comparative turfgrass quality ratings. 
These are all characteristics that enable sod farms 
to sell Innovation for a slightly higher price, which 
again contributes to greater profit per acre.

Hear from Texas grower Myles Kubiceck and 
South Carolina grower Bill Nimmer on their 
experiences growing and expanding Innovation:

Myles Kubiceck,  
Kubiceck Turf Farms

Bill Nimmer,  
Nimmer Turf Farm
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      For the Installer
Installers have commented favorably on the excellent tensile strength and blocking ability of Innovation 
sod slabs, making their job easier and their customer pleased with the finished look of a freshly installed 
Innovation lawn.

      For the End-User
Homeowners and turf professionals alike have commented on the nice, soft feel of Innovation as they 
walk on it and the beauty of the fine-bladed zoysiagrass. Being one of the first lawns or courses to green 
up has many end-users very pleased with their choice of Innovation as their new turfgrass. 

See below photos of a residential installation and a golf installation.

A residential installation of Innovation Innovation being delivered to Indian Hills CC in Kansas City

Residential installation in Charleston, SC University of Louisville Golf Club
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      Excellent Network of Licensed Producers
Over 600 acres of Innovation are currently being produced by a network of outstanding sod farms 
spanning 17 states in the USA and internationally in Brazil and Italy.  

If you are a producer of Meyer or Emerald Zoysiagrass and are interested in generating greater profit 
per acre than what you are currently receiving, you need to consider Innovation. Licensing opportunities 
are still available in certain markets. Contact Christian Broucqsault at christian@sodsolutions.com for 
licensing details.

Scan here to download the Innovation® Zoysiagrass White Paper:
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Why Switch to NorthBridge® Bermudagrass?  
Ask the Pros

NorthBridge® Bermudagrass was released by 
Sod Solutions in 2011. Ten years later it’s being 
widely used across the professional sports and 
golf spectrum. From maintenance to playability, 
NorthBridge is the pro’s top choice.

Chief Among Grasses: 
NorthBridge® Shines at Arrowhead 
Stadium
Arrowhead Stadium, home of the NFL’s Kansas 
City Chiefs made the switch to NorthBridge® 
Bermudagrass in 2013. NorthBridge has excellent 
cold tolerance, aggressive rooting, rapid recovery 
and early spring green-up. Each year the stadium 
hosts eight or more NFL games and other  

sporting events. It continues to hold up and 
perform well, maintaining a safe playing surface 
for professionals.

“The biggest reason I continue using NorthBridge 
with all the other options that are out there is our 
track history. I mean you know we’ve had extreme 
success here with NorthBridge with the dormant 
traffic and the cold tolerance and everything that 
we get out of it. There’s really no reason to change 
until something can prove that it can beat it,” said 
Chiefs Head Groundskeeper Travis Hogan.

SOD PROFESSIONALS
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Sporting Kansas City Finding 
Success with NorthBridge® 
Bermudagrass
When MLS team Sporting Kansas City debuted 
Children’s Mercy Park stadium in 2011, being 
in a “transition zone” area of the country where 
weather extremes are the norm, the club started 
with bluegrass as its surface. Over time, the club 
realized the need for a warm-season grass type 
and switched over to NorthBridge®  
Bermudagrass, which does “bridge” the gap 
between warm and cool.

NorthBridge has excelled over the years and is not 
only on the stadium field but on another 16 acres 
of practice facilities. With a soccer season that 
runs from March to November, NorthBridge gives 
the club early green-up in the spring and it holds 
its green color late into the fall.

“Post-game you can’t tell they were out here. 
There’s no tufting, no scalping. It just plays 
phenomenal,” said Sporting KC Director of Turf 
Operations, Casey Montgomery.

PGA’s New Frisco Headquarters 
Chooses NorthBridge® 
Bermudagrass
In 2018, the PGA of America announced plans 
to move its company headquarters from West 
Palm Beach, Florida to Frisco, Texas. That 
announcement is a reality now as the two 
championship golf courses in Texas have taken 
shape. The two courses, designed by Beau Welling 
and Gil Hanse plan to host over 26 championship 
events in the coming years including two PGA 
Championships.

NorthBridge® Bermudagrass was chosen to cover 
the 180 acres including the courses and practice 
facility. Senior Director of Golf Maintenance 
Operations Roger Meier said that they used other 
local courses that had put in NorthBridge as a 
benchmark in making their decision.

“Hosting our major championships in May, it was 
critical for us to have a grass that would break 
dormancy early, have great color and be superior 
in performance from a playability standpoint. 
We’re really excited too 
about the grass for its 
versatility,” said Meier.

SOD PROFESSIONALS
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Valencia Palms Makes the Change to CitraBlue®  
St. Augustine

Over the past few years, Lethal Viral Necrosis 
(LVN) of Floratam St. Augustinegrass has been an 
increasingly expensive landscape issue affecting 
South Florida. LVN, which is caused by Sugarcane 
Mosaic Virus, has wiped out lawns throughout 
entire neighborhoods, causing a reaction among 
many homeowners to find a solution.

Valencia Palms, an active adult community in 
Delray Beach, Florida has been experiencing the 
virus for several years now.

Valencia Palms Committee Chairman, Harvey 
Cohen, explained that when they first noticed 
LVN in their landscapes, it somewhat disappeared 
during the hot summer months and they thought 
they’d escaped the issue. But as cool weather 
returned, so did the LVN. 

“In the third year, it exploded. No matter where we 
looked we saw signs of it (LVN). We knew we had 
to do something different so we started seeking 
out different opinions. The University of Florida 
(UF) made us aware of CitraBlue,” Cohen said.

CitraBlue® St. Augustine has emerged as a 
promising cultivar for the replacement of Floratam 
in landscapes that have suffered LVN. So far, test 
sites of CitraBlue have yet to become infected with 
the virus. Right now, CitraBlue, developed by UF, 
is the only St. Augustine currently in an accredited 
certification program.

SOD PROFESSIONALS



2022 Turf Review  |  Page 25 SodSolutionsPro.com

“We’re not going to be able to ultimately stop this 
virus. There is no cure for it except to find a better 
replacement to go into the landscape,” said Kevin 
Kenworthy, a professor of Grass Breeding and 
Genetics in the Agronomy Department at UF.

UF released CitraBlue in 2018. Kenworthy 
explained the turfgrass has excellent disease 
resistance, good shade tolerance, good drought 
tolerance and a nice green-blue color.

Cohen shared it was these characteristics, along 
with its weed control and tighter thatch, which 
made CitraBlue an appealing choice for their 
community. Upon review, the neighborhood’s 
Board of Directors made a uniform decision that 
this grass was the best direction for them to go.

Kenworthy said CitraBlue has withstood LVN 
through several winter seasons when the virus is 
normally rampant in Floratam. 

Cohen explained this was a big investment and 
project at Valencia Palms, with the first phase in 
Spring 2021 alone replacing 220 homes and some 
common areas totaling approximately 240,000 
square feet. There have been several additional 
phases since.

“We feel we have the right partner and hopefully 
the future will tell,” Cohen added.

SOD PROFESSIONALS

“We’re not going to be able 
to ultimately stop this virus. 
There is no cure for it except 
to find a better replacement 

to go into the landscape”
– Kevin Kenworthy, CitraBlue Breeder



2022 Turf Review  |  Page 26 SodSolutionsPro.com

Looking to the Future: Fairgreen Sod Farm Innovates 
with Technology
By Cecilia Brown

A large farm business in Canada has been able to 
wade the weary waters of the COVID-19 pandemic 
by switching to contactless and paperless delivery. 
Utilizing Turf Logistics, an application for web, iOS 
and Android that efficiently manages customers, 
orders, invoicing, trucking and logistics has 
allowed them to surpass expectations.

Fairgreen Sod Farms, located in Ontario, Canada, 
has grown from an original 350 acres to over 
3,000 acres on over 20 farms in a little over half a 
century. With over 1,600 acres of sod, Fairgreen 
supplies to Toronto and the surrounding suburbs 
of this megacity.

The company, owned by Cam Fairty, remains a 
family-operated business since his father founded 
it when he was just 14 years old. Fairty’s son Jack 
is in charge of growing and fertilizing crops on 
the farm, his daughter Whitney manages the 
office and bookkeeping and his son-in-law, Matt 
Gauthier works as the Farm Manager.

Gauthier has worked in the sod industry since he 
was 12 years old from sports field management to 
golf maintenance. After working the past quarter-
century in his current job, he decided that his 

favorite part about the sod industry is that each 
day is different. “One day I’m in the office, one day 
I’m on the tractor and the next day I’m delivering 
sod. For me it’s something different every single 
day, it’s not the same job day in and day out.”

As Fairgreen enters its third generation of 
operations, the family could have never dreamed 
up the pandemic they’ve persevered through nor 
anticipated how well they would have done.

“With Covid and the way it was, we’d be lost without 
Turf Logistics and being able to go paperless with 
tablets and all of that stuff. We wouldn’t be able 
to do today how we were doing it five years ago. 
There’d just be no way,” Gauthier said.

Fairgreen was deemed an essential business 
during the pandemic so they were able to resume 
deliveries. Gauither explained they had complaints 
at first about deliveries but ensured everyone they 
were able to maintain contactless delivery for their 
products. Using Turf Logistics, drivers were able to 
see notes for orders online, drop them off outside 
and send emails to confirm receipt. Many of their 
competitors were still using paperwork and were 
unable to keep up with the volume and contactless 
options that Fairgreen could.

“We got lucky. We didn’t know COVID was coming, 
obviously, and we’d already started with Turf 
Logistics. We had the ability to adapt with it. We 
used to use Turf Logistics with paper but COVID 
forced us to go paperless and put tablets in the 
trucks,” he shared.

TURF LOGISTICS

4th generation farmers of Fairgreen learning how to 
operate a sod farm
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Truck Deliveries
Gauither shared that Fairgreen’s trucking 
operations have grown considerably over the past 
five years. They run 15 delivery trucks ranging 
from small and large street trucks to full-size 
tractor-trailers.

“On any given day we’ll do 400 drops in the spring 
when we’re busy. Our dispatcher is the one who 
deals with them, primarily. I look it over every 
night but she does all the routing,” he said.

Turf Logistics helps Fairgreen manage truck 
driver routes and deliveries from the Truck Driver 
App in a very busy and large city. Gauthier said 
being able to see their routes on a map and track 
drivers as they navigate with an order is great for 
them. The app allows drivers to take photos of 
deliveries in a driveway or by a front door to show 
when an order is completed.

Gauthier said unfortunately there have been 
people in the past that have abused contactless 
delivery by saying they never received anything 
so the app allows them to reduce theft and 
incomplete orders by ensuring they were 
dropped off.

“Overall, it’s been a lifesaver. We wouldn’t be where 
we are without Turf Logistics,” Gauthier said.

Retail Operations
Fairgreen grows and supplies both retail and 
wholesale. It implemented the Turf Logistics’ Buy 
It Now tool in the spring of 2020. Gauthier said 
having the opportunity to sell sod online has 

completely changed their business. “We went 
from doing $10,000 of sales online to hundreds of 
thousands if not millions of dollars of sales online 
within two years.”

Gauither shared that one of their greatest 
successes as a business is promoting the retail 
market and that they value the benefits of these 
sales more than wholesale. 

“We’ve been around for a while. We compete 
with our competitors on service and quality, not 
price. We’re not the cheapest guys in town but our 
service and quality make us stand out,” Gauthier 
added. He said that Turf Logistics has played a big 
role in making that possible.

“With COVID in Canada, you weren’t allowed 
to go out and people didn’t feel comfortable 
coming into stores so now they can just order 
online whenever they want around the clock,” he 
explained. “We’ll get up in the morning and check-
in and there will be a bunch of people ordering 
bags of dirt at like three or four a.m. or whenever 
works for them.”

Offering sod online without having to develop 
an entirely new platform was a big perk when it 
came to selecting Turf Logistics, Gauthier shared. 
He also liked that they were able to adapt the 
software to have the flexibility of putting their sod 
pricing structure and delivery fees for online sales 
the way they want it.

“Turf Logistics also gives us the ability to work 
from home. So we can have people that want to 
work remotely put all the orders in,” he said. “We 
couldn’t have done what we did during COVID or 
even grown our company without it.”

To learn more about Fairgreen Sod Farms, visit 
fairgreensod.com. To learn more about how Turf 
Logistics can help sod farms, distributors, and 
landscapers efficiently manage their operations 
visit turflogistics.com.

TURF LOGISTICS

https://www.fairgreensod.com/
https://turf-logistics.com/
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